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to connect, learn, and reinvent themselves e
while making a difference in the world. How o SRR e
do you develop a dynamic, fresh brand that

cuts through the clutter to provide resources

to the large and diverse boomer segment,

while making one of the largest, oldest

academic institutions approachable?
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LaBreche created a unique positioning

and visual identity for the launch of the
LearningLife brand. Our team connected
LearningLife to a larger national trend in
continuing education. Our microsite playfully
introduced LearningLife and enticed boomers
to join the LearninglLife movement, and was
launched on an aggressive 60-day timeline.

Outcome

The LearningLife brand was unveiled to a packed
house of influential boomers with a special event
at the University President’s home, followed by
the Web launch and LearningLife Fest special
event. Early media coverage helped spur an
initial sign-up of 3,000 LearningLife members.
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